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About Corporate Citizenship

« Global management consultancy

specialising in sustainability and corporate
T Understand the Create a resilient
responsibility. e strategy

« Established in 1997.

« Teams based in London, Melbourne, New
York, San Francisco, Santiago and Singapore.

. . . Measure
We help companies to achieve their impacts &

commitments to responsible business. improve

performance

«  Worked in more than 45 countries.

 Published more than 40

}w: “Corporcn‘e Citizenship helped us to
« Host regular sustainability and CR events, d -"‘i@ understand the issues, anticipate

. . what's next and realize the
webinars and seminars. 'Zr\eg. opportunities for growth.”
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The next 40 minutes

The Global Goals one year on

« Business response to the Goals

« Poll: How is your organisation responding¢

« Insights from our research: Business Action on the SDGs

« Practical steps: Taking action on the Sustainable Development Goals
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The Global Goals one year on
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Guardian sustainable - :
S s More than half of all businesses ignore

Business and the UN's sustainable development goals

sustainable development
goals

One year on from the adoption of the SDGs and most businesses are not
engaging, says survey, despite experts pointing to the economic opportunities
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@ Save for later 2 The SDGs on poverty and hunger were the least supported by businesses; goals around climate action were the
most supported. Photograph: Ken Hermann/Save the Children
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There's also a realm of difference
[between] those who are trying to make
sustainability part of their core business
sfrategy and those who sfill see it as an
‘add-on’.

— Lord Mark Malloch-Brown
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Looking ahead - three main responses

1. Wait and see

2. Modify and align corporate
responsibility & sustainability
strategies

3. Accept the challenges and

future proof the business
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Business response to the Goals



Corporates engaging with the SDGs
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Strategic integration
Dow developed their 2025 goals in a parallel path with the SDGs.

< 2025 GOALS

Reglefining the Role of Business o Achieve UN .
' | Sustdigable Bevelopment Goalj l ~———

CORPORATE ‘ a
CITIZENSHIP



Poll: How Is your
organisation respondinge



Which of the following options do you think your organisation is likely to pursue
with regard to the SDGs in the next few years? (Select all that apply)

1. Partner with others on shared projects to contribute to the SDGs
2. Use the SDGs to set new targets for the organisation

3. Apply the SDGs to impact monitoring and measurement

4. Use the SDGs to inform strategy development

5. Use the SDGs as part of reporting, such as an SDG index
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Insights from our research:
Business Acfion on the
SDGs



Corporate Citizenship practitioner research

Which of the following options do you think your
organisation is likely to pursue with regard to the SDGs

in the next few years?

Partner with others (e.g. non-profits, government, companies) on a
shared project to contribute to one or more of the SDGs

Use the SDGs to review or set new targets for the organisation
Apply the SDGs to impact monitoring and measurement
Benchmark the SDGs against company policies and practices
Use the SDGs to inform strategy development

Use the SDGs as part of reporting, such as an SDG index

No action
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Millennials’ expectations

Ceoo 81%sad they believed that the private sector has a very
' ' ' ' ' important role to play in achieving the Global Goals.

Q. To what extent do you think the following business activities can contribute to achievingthe SDGs?

GREAT MEODERATE! LITTLE/NONE

[Creating new business models and B0% 18% 3%+

partnerships I

"t Creating innovative products or services that 79% 16% 5%
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Beware of the trust-deficit!

Businesses will pricritise short-term profit ahead of longer term sustainability:

18. 5% 48% 22.5%

Strongly agree Are not sure
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What can businesses do¢

MEASURE ENGAGE
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Corporate Citizenship Global Goals Lab
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Nana Guar - Senior Consultant

E: Nana.Guar@corporate-citizenship.com
T. +44 (0) 207 861 1616
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