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• Global management consultancy specialising in 
sustainability and corporate responsibility. 

• Established in 1997.

• Teams based in London, Melbourne, New York, San 
Francisco, Santiago and Singapore.

• We help companies to achieve their commitments to 
responsible business.

• Worked in more than 45 countries.

• Published more than 40 thought leadership papers.

• Host regular sustainability and CR events, webinars and 
seminars.

• We’re on twitter @CCitizenship

“Corporate Citizenship helped us to 
understand the issues, anticipate what’s next 

and realize the opportunities for growth.”

- Global VP, Sustainable Business

http://corporate-citizenship.com/expert-insights/


#FGT2017

@ACFoundations
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Pharoah, C et al. (2008, 2009, 2010, 2011, 2012, 2013,2014,2015,2016,2017) Foundation Giving Trends. Annual Editions.  
CGAP/Cass Business School, Pears Foundation, Association of Charitable Foundations. London

2018 11thEdition  
on itsway…….

History of giving trend data 2009-2018



Top 300 Foundation Giving by Type

What is a corporate  
foundation?



Corporate Foundations’ five-year growth



Total corporate foundation giving

Distinct profile
• Plus direct company giving of +£420 million
• Foundations largely funded by annual giving
• Hold just 2.8% of assets
• How does this affect decision-making?



Top Corporate Foundations by giving 1-25

£m
Company Top300 Giving Assets

1 10 Lloyd's RegisterFoundation Jun-16 31.9 247.1

2 14 British Gas EnergyTrust Mar-16 28.6 2.5

3 19 Goldman Sachs Gives (UK) Jun-15 22.8 83.3

4 20 BHPBilliton Jun-15 22.5 61.4

5 21 Lloyds Foundation for England andWales Dec-15 21.9 26.4

6 23 VodafoneFoundation Mar-16 18.6 7.1

7 38 Northern RockFoundation Apr-16 13.9 0.1

8 57 ShellFoundation Dec-15 9.4 316.4

9 82 The AsdaFoundation Dec-15 6.7 8.1

10 88 Fidelity UKFoundation Dec-15 6.3 194.5

11 99 Santander UK FoundationLtd Dec-15 5.7 13.4

12 106 United Utilities TrustFund Mar-16 5.5 0.7

13 111 VirginUnite Dec-15 5.3 21.9

14 113 Veolia EnvironmentalTrust Mar-16 5.0 2.7

15 115 Responsible GamblingTrust Mar-16 4.9 5.6

16 121 St James's Place Foundation Dec-15 4.6 3.2

17 137 Swire CharitableTrust Dec-15 3.8 11.2

18 159 EDF EnergyTrust Dec-15 3.0 5.0

19 162 Severn Trent Water Charitable TrustFund Mar-16 3.0 1.9

20 175 Nominet CharitableTrust Apr-16 2.7 6.5

21 177 Lloyds TSB Foundation forScotland Dec-15 2.7 5.2

22 190 MorganFoundation Apr-16 2.3 13.0

23 204 Bank of ScotlandFoundation Dec-15 2.2 0.7

24 226 Support Adoption forPets Mar-16 2.0 1.1

25 235 AccentureFoundation Aug-15 1.8 2.8



Top Corporate Foundations by giving 26-50+
Company Top300 Giving Assets

26 238 Morgan Stanley InternationalFoundation Dec-15 1.8 1.4
27 240 The Goldman Sachs Charitable Gift Fund(UK) Jun-15 1.8 8.6
28 248 Zurich Community Trust (UK)Ltd Dec-15 1.7 4.9
29 250 Anglo American GroupFoundation Dec-15 1.7 -1.6
30 264 The LancashireFoundation Dec-15 1.5 3.7
31 266 Bestway Foundation,The Jun-15 1.5 6.4
32 270 The BurberryFoundation Mar-16 1.5 6.5
33 281 Credit Suisse EMEAFoundation Dec-15 1.5 1.1

34 294 GreggsFoundation Dec-15 1.4 17.7

35 John Laing CharitableTrust Dec-15 1.3 56.3

36 The DHL UKFoundation Mar-16 1.3 28.4
37 Friends Provident CharitableFoundation Sep-15 1.3 30.0
38 Lloyds Bank Foundation for NorthernIreland Dec-15 1.3 1.0
39 Global Charities Mar-16 1.2 1.1
40 The Steel CharitableTrust Jan-16 1.1 27.1
41 BaringFoundation Dec-15 1.1 69.1
42 Great Britain SasakawaFoundation Dec-15 1.1 25.5
43 British Record IndustryTrust Dec-15 1.0 9.5
44 IBM United KingdomTrust Dec-15 1.0 4.6
45 The ApaxFoundation Mar-16 1.0 21.6
46 KPMGFoundation Sep-15 1.0 7.0
47 The BarbourFoundation Apr-16 0.9 12.2
48 The Body ShopFoundation Feb-15 0.8 0.6

49 Cadbury Foundation,The Dec-15 0.7 0.1
50 Lloyds Bank Foundation for the ChannelIslands Dec-14 0.6 1.1
* 75 Rank FoundationLtd Dec-15 7.2 214.4
* 186 The James DysonFoundation Dec-15 2.5 -7.5
* 188 Joseph RankTrust Dec-15 2.4 86.5
* 259 Golden BottleTrust Sep-15 1.6 9.8
* DM Thomas Foundation for YoungPeople Dec-15 1.2 1.6

*This is a family  
business foundation,  
ranked in the family  
foundation table



Top 10 Corporate Foundations



Ways of giving by corporates

Adjusted

Rank

Grants

Rank

A/c

year

Grants

£m

Charitable

Spend £m

Support

Costs£m

11 15 Responsible Gambling Trust Mar-15 4.68 1.1 0.3

12 27 Virgin Unite
Dec-14

1.83 1.6 1.2

14 24 Nominet Charitable Trust
Apr-15

2.48 0.6 1.1

15 25 Zurich Community Trust (UK)Limited Dec-14 2.04 1.1

16 45 Global Charities Mar-15 1.00 1.9 1.1

Several companies provide their foundations with grant-making capacity but also resources like company staff 

time, expertise,  administrative and other facilities as part of their philanthropy, as well as supporting large 

programmes.

Practice varies around how corporate foundation giving is accounted for, and it may be spread across ‘grants’, 

‘charitable expenditure’ and ‘support costs’, which can make comparison between organisations difficult.

In 2014/15, charitable expenditure in the Top 50 was worth £13 million, and support costs worth £18 million. If 
these costs were  added to grants, some foundations would appear higher in our tables, as some examples from 
the 2016 Edition show.3



Social Investment by foundations

• 10% of Top 300 make social investments
• Statutory power
• 28% growth in 2015/16
• Shell Foundation – PRI doubled to £14 million
• Other corporate foundation SI -

• Friends Provident Charitable Foundation
• Apax Foundation
• Baring Foundation
• Golden Bottle Trust



Innovative partnerships for change



CORPORATE CITIZENSHIP’S LATEST RESEARCH



• Companies continue to be challenged to define their role in society and contribution 

to tackling global challenges

• Economic and political pressures have led to volatility

• The Sustainable Development Goals set out a global framework that calls for 

corporate leadership in addressing these challenges

• As companies are challenged to rethink their business models and adopt sustainable 

strategies with social and environmental impacts in mind…

Is the corporate foundation model still relevant?

16
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Industry of parent company

Financial Services 24%

Pharmaceuticals 11%

Consumer Goods 9%

Professional Services 7%

Engineering & Manufacturing 7%

Retail 5%

Utilities services 5%

Travel, hospitality and leisure 5%

Property, Construction, Housing & 
Facilities 4%

Technology & Telecoms 4%

Legal 2%

Other 15%

Where are the headquarters of your foundation located?

Europe 71%

North America 18%

APAC 7%

South America 2%

Africa 2%

Do you work for a 

corporate foundation?

Yes

61%
No

39%



Current giving strategy is linked to the parent company’s business focus

18

2017

76%
2016

73%
2013

58%
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“We test new approaches to improve working conditions in factories in the 
parent company's own supply chain”

- Survey Respondent

Does your corporate foundation do any of the following to enable its activity? 

16

4

31

71

71

31

78

0 10 20 30 40 50 60 70 80 90

Utilise the expertise of parent company employees 
to assist with foundation strategy or programme 

delivery

Second employees from parent company to the 
foundation

Make use of networks and contacts created by the 
parent company

Engage volunteers from the parent company

Use the parent company's products or services

We do none of the above

Other
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2016 2017

40%
say they define a small 

number of focus areas 

and direct all efforts 

into these areas

38%
work with fixed 

partner organisations 

to achieve long-term 

goals in a small 

number of focus 

areas

49%

35%

say they define a small 

number of focus areas 

and direct all efforts into 

these areas

work with fixed 

partner organisations 

to achieve long-term 

goals in a small 

number of focus 

areas



The financial value of resources contributed to the 
activity 65%

The number of people or organisations that have 
been helped 73%

The short-term changes experienced by people or 
organisations that have been helped 65%

The longer-term changes experienced by people 
or organisations that have been helped 41%

The wider social benefit achieved
33%

We do not assess the results of our corporate 
foundation activity 8%

21

Which of the following are measured when assessing the results of your corporate 

foundation's activity? 
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“In the future, I can imagine my corporate foundation developing 
a new product or service that delivers a social benefit to society”

57%

39%

5%

2016: 62% 2016: 17% 2016: 21%

0

10

20

30

40

50

60

Yes No My corporate foundation
already does this

57%

31%

12%
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2017
71%

2016
57%

Foundations are leveraging the use 

of networks and contacts created by 

the parent company

“We leverage our global locations”

“Support from other functions such 
as marketing, IT and finance ”

“We make use of the business skills 
of volunteers”



PANEL DISCUSSION
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1. Partnerships – Leverage ‘good guy’ credentials’/credibility to initiate courageous 
collaboration. This is critical to delivering Global Goals. 

2. Accelerate innovative thinking – Think outside the box; engage with other parts of 
the business AND supply chain, offering a safe space to experiment and trial new 

approaches 

3. Expertise on global challenges – Leverage expertise on social and environmental 
issues

4. Demonstrate Impact – Step up efforts on impact measurement to demonstrate long-
term social value and performance

25



London
Holborn Gate, 5th Floor
326-330 High Holborn,
London
WC1V 7PP
United Kingdom

Melbourne
20 – 22 Albert Road
South Melbourne, 
VIC 3205
Australia

New York
440 9th Ave
17th Floor
New York, 
NY 10001
United States

San Francisco
2 Embarcadero Center, 
8th Floor
San Francisco, 
CA 94103
United States

Santiago
Av. Kennedy 5735
Oficina 1503
Santiago
Chile

Singapore
2 Science Park Drive
Ascent Building, 02-06
Singapore
118222

T: +44 (0)20 7861 1616 T: + 61 (3) 9993 0452 T: 1-212-226-3702 T: 1-415-656-9383 T: +56 (2) 3224 3569 T: +65 6822 2203 26

Amanda Jordan – Co-founder
E: amanda.jordan@corporate-citizenship.com
T:   +44 (0) 207 861 1616 

W: www.corporate-citizenship.com

E: mail@corporate-citizenship.com

Twitter: @CCitizenship

LinkedIn: https://www.linkedin.com/company/corporate-citizenship
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